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Januar y 1, 1952 marks the finish of the penny 
postal card . .. the ‘‘poor man’'s"’ most 
economical method of advertising. Congress 


increased the rate by 100%. For analysis of the 





Postal Mess be sure to read pages 13-14-15. 
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all the ingredients 
for a merry xmas 


al The pot is overflowing with things 

that make Christmas bright and festive. 

Add our Very Best Wishes, stir thoroughly 

and there before you is a treat for a Joyous Holiday. 

We have another recipe for you, one that has to do with the 
coming seasons. Take one smart mailing, enclose it in a 
Cupples “Personalized” envelope especially designed 

for you, sit back and then watch the returns roll in. This is a 
recipe that never fails. It has been a favorite of ours and of 
our customers for a long, long time. Our Art Department 
will be happy to prepare a sketch for you. Permit 

us to show you how we can improve your 

envelope. Write today for your recipe 


for greater and bigger RETURNS. 


Cther offices én upples 


WASHINGTON 


BOSTON ° 
PHILADELPHIA envelope co., ine. 


360 Fu rman Street . Brooklyn Z, Ne u York 








Season’s 


Greetings 


HAMILTON PAPERS 
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FOR 


SAMPLES 
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Address all mail to 


Editorial and Business Offices 
53 HILTON AVE, GARDEN CITY, N. Y 
Phone GArden City 7-5508 


Number 8 
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HENRY HOKE, JR 


Short Notes 


Analysis Of A Mess 

Cactus Plants By Mail 

Solving Mailing Problems 

You Can't Believe What You See 
An Agency Man Looks at Direct Mail 
Dig Out Your Carbons 


Report On A Simple Campaign 


Worst Letter of the Year 


THE ONLY MAGAZINE DEVOTED 
EXCLUSIVELY TO DIRECT MAIL 


THE REPORTER 





SHORT 


NOTES 


DEPARTMENT 


@ FOR ALL NEW READERS. This Short 
Notes Department is more or less a work 
shop session in direct mail. Or maybe 
a gossipy chin-fast. You are supposed 
to read it with a pencil in your hand 
Mark items on which you or your sec 
retary should do something. like 
write for information. ask for a specimen 
or just write to get acquainted During 
1951 we have printed 610 items (includ 
ing this issue) about people, ideas or 
things connected with direct mail. It 
is our way of keeping you informed 
about what's going on. It's your job to 
make the most of it. Don't hesitate to 
write us about your ideas which might 
be included in Short Notes or long items 
Good luck! 


@ NEW YORK AREA business organi 
zations who need help in the advertising 
department should know about the plan 
developed by The City College. Write 
to Claude M. Bolser. coordinator. Co 
operative Advertising Training, School 
of Business & Civic Administration of 
The City College. 17 Lexington Avenue 
New York 10. N. Y. Ask him to send you 
the 24-page 8'/; by 11 inch booklet titled 
A Manpower Pool for Employers. De 
scribes the cooperative advertising train 
ing program whereby students go to 
school part time and work in advertising 
departments for the balance of their 
training Plan has worked out very 
successfully in many cases 


@ AN ALL-BLACK FOLDER was issued 
recently by the American Direct Mail 
Company. Inc.. 421 Hudson Street, New 
York 14. N. Y. The solid black back 
ground shows drawing and lettering in 
white reverse. As you open the wings 
the long skeleton of a dinosaur is re 
vealed. The sales pitch: “Neck bone to 
tail bone can cover a lot of ground 
* So, too. can all the separate (but no 
less integrally related) functions of a 
direct mail house. ‘ From beginning to 
end... were equipped to be the back 
bone of your direct mail operations. 
* Swift, accurate, intelligent production 
and handling of direct mail is often the 
essential skeleton that holds together 
a successful campaign Well done 
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@ SPEAKING OF BLACK PIECES 
Strathmore Paper Company West 
Springfield. Massachusetts recently is 
sued a beautiful accordion-type port 
folio . . . containing specimens of extra 
ordinary jobs produced on Strathmor« 
paper. The Solid 
black background with modernistic lin 
drawing by Van Bellen appearing in 
Another good item for 


cover is striking 


reverse white. 


your idea file. 


@ A JOB SEEKER by the name of Wil 
liam G. Beard. address: 18 Donald Street 
Forest Hill Manor. Bloomfield, N. J. r« 
cently issued one of the cleverest per 
sonal promotions we have seen in a 
long time. A 20-page. 6 by 9 inch 
booklet titled: “Data, the magazine for 
publishers.” All copy hand drawn with 
clever illustrations. He is after a job 
in the publishing business and outlines 
his training for a career Cleverest 
double page spread reads: “And the 
beauty of it is, he is untainted by pre 
If The Reporter had 
an open spot. we would want 24-year 
old William Beard on the job. He should 
land something fast. Could be he is 
the son of another famous Beard, but we 


vious experience 


are not sure. 


@ WHAT MAKES SOME PEOPLE writ 
in stilted unnatural verbiage? Suppose 
the disease can never be cured? One 
of our readers received the following 
letter from the King County Clerk of 
Seattle 
with your order please find enclosed 
herewith certification requested. Thank 
ing you for our fee of $1, I am, Yours 
very truly. Wonder if the guy talks 
that way to his wife? 


Washington: In compliance 


@ EARLE BUCKLEY is conducting and 
selling a letter writing or correcting 
service consisting of semi-monthly bui 
letins. He is offering these bulletins (in 
bulk quantities) for commercial organi 
zations to pass around to all employees 
who are engaged in handling routine 


correspondence. Samples we have seen 
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of a series of people YOU 
have on Your Mailing List. 


No.1 








You can't expect him to remember 
everything that passes his desk. That's 
why he files for future reference 
But co reply card is seldom filed! 
Unless it's in REPLY-O LETTER, which 
carries your (already filled-in) reply 
card in an exclusive slip-out pocket 
The card needs no pencil, pen or 
fill-in either. 

Returns ore better with REPLY-O 
LETTER. For example 

22% returns on o list circulorized 
twice before. Previous return wos | 4% 


W Atlee Burpee Company 


Send for sample letters and free copy 
of “IT WAS ANSWERS HE WANTED.” 


USE THE 
REPLY-O 
LETTER 


ial 


ke REPLY-O 


PRODUCTS COMPANY 


150 WEST 22nd ST. NEW YORK 11 
Soles Offices 
CHICAGO 

Loe) fe), hie) 


BOSTON CLEVELAND 


DETROIT 


are very good. If you want more in 
formation write to Earle at The Buckley 
Institute, Lincoln-Liberty Building. Phila 
delphia 7. Pennsylvania. 


@ A WORLD'S FAIR to celebrate the 
250th anniversary of the birth of Ben 
jamin Franklin is being promoted by 
our old printer friend. Herman Jaffe of 
93-12 Baldwin Avenue. Forest Hills, New 
York. He thinks it should be called The 
Franklin Freedom Fair and should be 
held in 1956, either in Boston (where 
Franklin was born). in Philadelphia 
(where he lived). or in New York or 
Washington (where he worked). He is 
sounding out. by mail, business leaders 
and members of the graphic arts. If you 
have any ideas, send them along to 
Herman 


@ A NEW TWIST in circulation letters 
was dreamed up by Allan Adams. cir 
culation manager of True magazine 
Fawcett Building. Greenwich. Connecti 
cut. And are new twists needed! To 
get interest for a subscription appeal 
the first page of the two-page letter was 
in the form of a questionnaire The 
heading read: “This special offer is for 
you if you're a real man. And 
then the readers were asked to check 
ten questions concerning men’s reactions 
to various phases of life in general. 
Instructions for scoring were in a humor 
ous vein Resulting scores to indicate 
whether recipient is really a he-mcn 
prospect for True. We understand letter 
made a hit among many people who 
are tired of the boring sameness of most 
(Remember Wil 
liam Baring-Gould’s article in November 


subscription letters. 


issue?) 


@ ANOTHER ONE FOR THE BOOKS. 
A Reporter reader in Washington. D. C 
received a postal card postmarked New 
York City. inviting him to a meeting of 
church members on November 5. No 
where on the card was there any men 
tion of the name of the church or its 
address. Simply a description of the 
meeting and the topics to be discussed. 
It happens that the man who received 
this card. and his wife, travel around 
quite a bit and they belong to a num 
ber of churches. He had no idea which 
one wanted him to attend the annual 
meeting. It's a good rule to have your 
name and address on every piece of 
mail. That applies to churches as well 
as commercial undertakings. 


@ DIRECT MAIL IS WONDERFUL! There 
are so many case histories of success 
which are never publicized or heard 


about. The Reporter will try to overcome 
this situation in next year's pre-conven 
tion issue. We are rounding up from 
all over the world the little-known cases 
of direct mail success. For instance. did 
you ever hear of Scripture Press. 434 
South Wabash, Chicago §, Illinois which 
started in 1934 in one room of a flat on 
LaSalle Street? It now occupies three 
floors at its present address. Last sum 
mer it published and sold about one 
and a half million teacher's manuals 
and pupil's work books for vacation 
Bible schools. Present business now 
runs in the seven figures. Direct mail 
has been the primary media for pro 
moting the products. Advertising Man 
ager Andrew H. Jessen will be glad to 
share some of his ideas with Reporter 
readers. If interested ... write to 
him for samples. 


@ DID YOU KNOW about the revolution 
ary new idea in decorating? Has nothing 
to do with direct mail at present but 
many of you have been interested in 
the growing use of fluorescent printing 
inks. At the recent Home Furnishings 
Show in New York City. the Brockway 
Process was shown for the first time. 
Curtains. lamp shades. picture frames 
or walls can be treated with a new 
harmless chemical which is invisible 
when ordinary room lights are on. Turn 
the lights off and press a button which 
starts an invisible “exciter” apparatus. 
Treated materials begin to glow in any 
desired intensity simply from re 
leased radiation. No electrical contacts 
Lights can be made so strong that fine 
newspaper type can be read. More than 
500 colors are available. They last for 
ever. It is an amazing development. 
You can get all the information about it 
by writing to The H. H. Turchin Com 
pany. 41 East 42 Street. New York 17 
N. Y. 


@ THE NUDE PHOTOGRAPH sellers are 
still at it in spite of all the efforts 
of the Post Office to stop them. Some of 
the copy is out of this world! One recent 
circular started this way: “STOP. READ 
and READ AGAIN. The most thrilling 
news of the year. For the advanced 
NUDE PHOTO collector, the sincere stu 
dent and the amateur photographer. we 
have made up some SPECIAL SETS of 
NUDE MODEL photographs to show the 
CHARM. BEAUTY and DETAIL of the 
most beautiful thing on earth. “the NUDE 
FEMALE FIGURE.” The models we have 
used, with true pride and joy in their 
chosen profession, voiced NO OBJEC 
TION to being photographed in the 
UNUSUAL POSES demanded by the ad 
vanced collector. The photographs are 
CLEAR. SHARP. and GLOSSY. FULL 
FIGURES. FRONT. SIDE and BACK 
poses, with many close-ups for detail 
study. These girls we have used are 
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without doubt, the most beautiful faces 
and the most thrilling figures we have 
ever seen, in the COMPLETE NUDE 
Then followed detailed, torrid descrip 
tions of girls pictured. Don't ask for 
name and address of seller. He will 
probably be closed up before you could 
get an order in. Why people start 
fraudulent or obscene mailing cam 
paigns is beyond understanding. Ii 
these promoters would only read the 
daily Postal Bulletins they would see 
how fast the Post Office closes up the 
offenders. The November | Postal Bul 
letin listed 32 people or firms against 
whom fraud orders had been issued 


@ POST OFFICE must te hungry for 
the extra revenue from 2¢ postal cards 
(which they probably won't get). Jumped 
the gun on the January 1, 1952 effective 
date by placing the red-faced Ben 
Franklin cards on sale at the National 
Postage Stamps Show on November 16 
1951. We hope the choice of red is pro 
phetic A red-faced Post Ojfice and 
Congress once before had to chang 
back to the penny green. See analysis 
of rate situation on page 13 








@ CHRISTMAS PACKAGES from Breck’'s 
of Boston. 401 Summer Street. Boston 10 
Massachusetts (mail order house) were 
certainly attractive. Leo P. McNamara 
dreamed up the idea of more Christ 
mas-y looking packages and worked out 
the scheme with the Advertising Tap 
Company of New York City. All Breck’'s 
packages were sealed with three-inch 
adhesive tape printed in four gay colors 
An added touch to mail order selling cuts corners in paper work to make 
mcking customer conscious of the care 


usiness operations more eflicient, 
his order received b ; 


Valuable? You bet it is, and all the 

: o offart my . olithe | costs is the effort to 
@ A SHORT COURSE for house maga ae ‘ viliel ind fill it out—plus, 
zine editors will be conducted at the ere } sto ibout lithe. tl 
Oklahoma Agricultural and Mechanical = , y eens OF COUrM cents for Unele 
College Stillwater Oklahoma from ; : ; é to delive to us. Mail it now 
March 24 to 29, 1952. Looks like a good ps Le oe ~s| ow'll v ur Colitho Manual 
thing Course will include material rd aX 
helpful to trade association bulletin - . romotion literature 
editors and college alumni magazine 
editors. And do they need training 


Tuition fee for the five-day course will ‘ . sharp ! work faster a 
' 


uwilllearn, COLUMBIA RIBBON & CARBON MPG. CO., Te 
v] K 


be $35. with rooms extra at the Union 
Club from $4.25 to $6.25 daily For 





more information write to Clement E suchas oLt wera Rinwos & Cane 


Trout of the Department of Technical manu tells how the 10-12 Herb Hill Road 
Journalism. 
colatine n W rite svstem 


eee 


@ GARDEN CITY. (N.Y.) MERCHANTS 
won a test case against the Post Office 
Received little publicity . so you 
should know about it. Merchants had 


banded together to conduct an annual OFFSET MASTER PLATES 
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OVER A QUARTER | 
OF A MILLION 
DOLLARS 


MOSELY MAIL ORDER LIST 
COUNSEL AND SERVICE 


MOSELY 


Selective 
LIST 


Service 


NEW MAIL ORDER CUSTOMERS IN 
VOLUME 


Direct Mail 








DUPLISTICKERS 7 


are wonderful 
time savers 


n= § 


¢ 


27% 
FASTER THAN 
ADDRESSING 

ENVELOPES 


Modern Method 
of Addressing Multiple 
Mailings, Catalogs, Samples, Etc. 


DUPLISTICKERS speed-up addressing, cut 
costs, increase efficiency. Typists address 4 or 
more copies in one operation 33 labels on per- 
forated, gummed, letter size sheets. 25 sheets 
(825 labels) 60c pkg. at stationery stores 
White and 5 colors. Also available in special 
type for fluid duplicators > 


Write for — ; 
FREE Sample Eureka Specie” 
Package 558 Electr 


ty Printing Co 
Street 


DUPLISTICKERS 
are made only by 


Residents received 
numbered postal cards. Merchants dis 
played items and selected numbers in 
Anyone dis 


prize treasure hunt 


the Christmas windows 
vering his number in a window could 
go in and claim the prize Post Office 
ruled that the plan was a lottery and 
prohibited the mailings. A lower court 
issued an injunction against the Garden 
City Postmaster preventing him from 
refusing to handle the Christmas sales 
On November 17 the U. S 

Appeals refused to set aside 

tion thereby ruling that 

hants’ plan was not a lottery 

Office should concern itself 

sal fraud cases and stop 

about such picayune matters 


ived | a1 prize con 


@ INCIDENTALLY there was a very 
fine article in the July 1951 issue ol 
Coronet magazine. pages 125 to 128. on 
ibject of the unordered merchan 

mail rackets. We are late in 
ing on it but clips were just 
us by Howard Shaw Wish 
3s some way to have reprints 

h home in the country. The 
grown to an estimated 

illion dollar a year take 

yet Congress to outlaw the 

of unordered merchandise have 

l But receivers should 
There is no legal 

y to return or pay 
merchandise sent through thé 
When the publi 


keteers will be put out of busi 


gets wise 


DEARLESS” FRATERNITY has 
onvert in Ben Ross of the New 
i ity Alumni Federation, 100 
hington Square. New York 3, N. Y 


wonders why in our letter for 


@ THE 


tober issue) we didn't include 
imen showing thé ustomary 
znd address of the recipient in 
wer left-hand rer with just 
l salutation at the top 

1 format makes the letter 

endly and personal He 

right Will try it ut for 


Ad Club 


Hamilton sent us a form 


same subject 


h. mailed by the Universit 

1 list of women. Ths 

lank” salutation is centered 
nstead of flush left. The com 
und address of recipient is 
bottom left. Makes an at 
ippearance Worth trying 


ove 


@ PAY-VELOPE is the trade name for 
a new idea which may supply a satis 
tory substitute (in many cases) for 


the now too-expensive postal card. Keep 


your eyes on this development. Idea in 
x nutshell: For many years commercial 
banks have supplied their large com 
mercial and industrial accounts, free of 
charge. with payroll envelopes to use 
in paying cash wages to employees 
The Pay-Velope Corporation. 15 White 
hall Street. New York 4, N. Y. have or 
ganized a system whereby the banks 
get these envelopes without cost with 
usual payment record and bank's ad 
vertisement on one side The Pay 
Velope Corporation sells the back of the 
envelope to national and local adver 
tisers (for a 3 by 6 inch message The 
advertiser gets his message read just 
at the time the wage earner has money 
in hand. At present about 180 banks in 
ll eastern states are distributing more 
than 500.000 Pay-Velopes weekly. The 
potential is around five million weekly 
A number of national advertisers have 
oupon offers 
Advertising 


signed up. Several test 
brought surprising results 
rate per thousand is less than the penny 
postal card. For more information write 


D. Noble at the address given above 


@ INTERESTING TEASER CAMPAIGN 
vas developed by Ad Manager. Irving 
R. Isaacs of Pennsylvania Transformer 
Company. Canonsburg. Pa A3 x5 
post ard heralding “It's out of this 
world was postmarked from nearby 
Mars. Pennsylvania on November 7. Ex 
aggerated Martian figures were examin 
ing a large “H Following day a letter 
and booklet were mailed from Mars post 
office w identifying “Mars t 
Earth—out of this world” theme Tech 
nical discussion and explanation 

Class H (Silicone) 
ng transformer. Received a lot of at 


f 
materials for insulat 
tention trom engineers who are not too 
accustomed to humor and originality in 
technical presentations Add this to 
ise histories of outstanding transmittal 
letters. Mr. Isaacs may be able to sup 
piy Reporter readers with copies 


@ GOOD LOOKING is the 6°," x 9% 
16-page booklet celebrating Fiftieth An 
niversary of Detroit Tullar Envelope 
Company, 1040 Fourteenth St., Detroit 16 
Mich. Designed by our old friend Clyde 
Everhart (formerly of Pittsburgh). The 
black and gold printing is easy on the 
eyes. Typographically perfect. All mar 
line illustrations in gold Get a 
your idea file 


eee 


@ THE 1951 EDITION of “Selling to 
Restaurants and Hotels” is now avail 
able to anyone interested in selling or 
1dvertising products in this field. Pub 
lished by the Ahrens Publishing Com 
pany. Inc., 71 Vanderbilt Avenue, New 


York 17. N. Y.. this 100-page, pocket size 
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(414° x 7") selling manual is loaded with 
the latest authoritative facts, figures 
graphs and tables about the 


restaurant and hotel businesses. Primary 


charts 


purpose is to help the manufacturer's 
salesman as well as the sales and ad 
vertising managers of his organization 
Includes important hints about selling 
The manual should also prove of practi 
cal value to dealers, institutional food 
wholesalers and anyone selling hotel 
services—to restaurant and hotel op 
erators—to schools and colleges whc 
offer restaurant and hotel training—tc 
associations—to libraries and to pro 
fessional consultants such as architects 
decorators and kitchen equipment ¢ 
gineers. You can get a copy by sendir 
your request on your company statx 
ery 


@ “NEW TECHNIQUES in Practical Art 
For Reproduction” is the long title for 
a mammoth new book written by peppy 
Jean Bourges Mayfield (daughter of Al 
bert R. Bourges. 106 Fifth Ave.. New 
York 11. N.Y.) 140 pages. 10° x 13 

plastic bound. Published by Repro Art 
Price $7.50 Primarily for art 
directors Describes the now 
Bourges method of preparing art work 
with minimum amount of unnecessary 


Press 
famous 


engraving expens Explanations 


lustrated in color by some of the un 


try's leading artists. A monumental job 


@ A TYPE SPECIMEN BOOK, which is 
one of the most complete we have ever 
seen, has been produced by Western 
Central 


Missouri It is 


Typesetting Company 928 
Street. Kansas City 6 
a mammoth affair of 220 pages 
There are sizable blocks of copy for 
more than 1200 sample faces and sizes 
Intelligent grouping and indexing make 


ah 
MOMS TY PE 


THE pr 
THE p 


DECEMBER 


it convenient to select or identify the 
myriad type Short descriptions 
provide distinguishing features of each 
group. The book is being sold at $5 a 
copy. but is given free to customers 


laces 


You can get more information by writ 
ing to Sanford Stuck 


@ TWO TRIPS to Philadelphia for this 
reporter during November. On the 8th 
at Ben Franklin to talk about letters 
before Pennsylvania State Convention 
of Consumer Finance Association. Great 
interest in direct mail among members 
of this group. Tremendous users. Have 
talked at national and several state con 
ventions and am beginning to under 
stand their problems. The same old 
formulas are needed there just as in 
other lines of business. On the 20th 
appeared at Bellevue-Stratford for Na 
tional Association of Hotel Sales Man 
agers meeting Full morning clinical 
direct mail program assisted by 
Howard Dana Shaw (on letter construc 
tion) and Mayer Feldenheimer, new 
MASA president (on production). For first 
time used our outline for a training 
program (October issue) as basis for 
discussion. Tried to get the hotel sales 
managers to go back home and conduct 
classes from outline for everyone con 
cerned with letters. We'll see how many 
do it 
time the work William Metzig is 


Also was able to show for first 


doing for Pinehurst Corporation in re 


designing stationery. menus and all 
printed matter of the Carolina and Holly 
Hotels. Thrilling story of applying the 
simple rules of showmanship and de 
and get 


ting away from the drab “brick and 


sign to the hotel business 
mortar’ atrocities used by most hotels 
Will give you the 
ob is finished 


whole story when 


@ ANOTHER GOOD LETTERHEAD 
PORTFOLIO has been issued by Gilbert 
Paper Company. Menasha, Wisconsin 
titled: “Lithographed Letterheads of the 
Year Contains actual spiral-bound 
specimens of 15 outstanding letterheads 
with a description of the designing and 
typography specifications of each. Also 
includes a check list for good letterhead 
Wonderful job. Should be in 


every idea file. 


design 


@ LETTER CARRIERS. of all people 
should be able to spot duplications on 
Here is a story which is 

but it is actually 


a mailing list. 

hard to believe 
true. The National Letter Carriers Asso 
ciation will hold its convention in New 
York during the first week of September 
1952. The New York Letter Carriers As 
(hosts for the 


sociation convention) 


mailed a form letter during October 1951 





better 
production 
brings 

better results 


There's a best way to produce 
direct mail... . 

MASA members study the best 
most effective. ways of produc 
tion; support research and fact 
linding: share knowledge of im 
proved methods. Their object is 
better results for you. When you 
try to “save” money with “cheap” 
production you tamper with re 
sults. 

To check the effectiveness of your 
production source 


Always say. “Are you MASA?” 


Mail Advertising 
Association 


Service 


os ‘ 


KA 


MASA 


LISTS vor 


BEST RESULTS 


INDUSTRIA\ LIST BUREAU 
45 Astor Place, New York 3, N.Y 


MOBILE TROUBLE SHOOTERS 


A UNIQUE 
SERVICE 
TO 
LETTER 
SHOPS 
AND ALL 
DIRECT 
MAILERS 
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our Specialty 


BREWSTER 
MAIL SERVICE CO 


hast 42s x. ¥ 





MAILING LIST 
Every Car Dealer in U.S 


Our business requires a complete 
list of EVERY mew and used car 
dealer KEPT UP TO DATE 
MONTHLY 6 nomes, all 
plated, separated by states Will 
run off names on your mailings, or 
stickers, at $15 per M 


AUTOMOBILE BLUE BOOK 
900 So Wabash Ave 
Chicage 

















Deeded tiesi tin he 


for 
faster 
addressing 


Geavnd”d IF 


o 
° 
° 
° 


makes 
2, 3 or 4 copies 
with One typing 
No Machines, No Stencils, 


No Attachments 
Use any typewriter ! 


Write for FREE sample 


Penny Label Co 
$9 Murray St 
New York 7. N.Y 


FREE 





TOWN HALL OF THE 


@ 349.433 
AIR 


@ 66.936 CHICAGO UNIVERSITY 
ROUNDTABLE 


@ 18.046 AMERICAN FORUM OF 
THE AIR 


your 


willa MADDERN, ac. 


List Broker 


Charter Member National Council 
Mailing List Brokers 


: 
=) 


SS se A, 


to business organizations. asking for 
contributions to help in entertaining the 
estimated 25.000 guests. One Reporter 
reader received 17 identical pieces, all 
in the same mail . . . each carrying 3¢ 
postage Close 17 
pieces would indicate that all addresses 
were typed on the same typewriter. How 
postal employees could make such an 
rror is beyond unders!anding. 


examination of the 


@ A NEW BOOK about mail order has 
been published by Stravon Publishers 
113 West 57 Street, New York 19, N. Y. 
The 96 pages. with stiff cover. sells for 
$1.98. Unlike books about mail 
order it doesn't seem to contain the usual 
hokum and bunkum. The book was 
written by Ken Alexander and is titled 
to Start Your Own Mail Order 
Business We don't like the title be 
we don't believe there is such a 
thing as a “mail order business.” Mail 
order is simply a method of marketing. 


most 


How 


cause 


If you are selling ties by mail 
If you are seiiing 
mail, you are in the book 
Not the mail order business 
But aside from that argument, we will 
recommend the Alexander book. It is 
a good job of explaining the rami'‘ica 
tions of mail order operations. It should 
save beginners many headaches 


you are 
in the tie business. 
books by 


business 


@ MOST 
gift mailing was an 8 
mailing broadside which opened 
an 8-page. 11 by 16 inch shopping guide 
It was produced under the auspices of 
the New England Craft Guild of Somers 
The front inside full page 
message empha 
sizing the value of buying gifts from 
the craftsmen of New England. On the 
inside pages were the Christmas offers 
of 12 gift shops all illustrated. In 
serted in the center fold was a gummed 
sheet containing 12 perforated miniature 
business reply labels addressed to the 
individual advertisers in the broadside 
(similar to the victory labels developed 
by The and okayed by the 
Post Office as a wartime paper saver) 
It is the best of cooperative 
advertising we have long 
May set a trend for future Christ 
mas promotions. We are trying to find 
out from Ralph Burt of Springfield. who 
produced the job. how the plan worked 
for the individual advertisers. Also dis 
covered in this promotion four new can 
didates for the 2] Permit Club. Frances 
Hall Perrins. Westford. Mass: Cape Cod 
Products. Inc., North Truro. Cape Cod 
Mass: Williamsburg Blacksmiths. 230 
Buttonshop Lane, Williamsburg. Mass 
The Old Mill. North Amherst. Mass. 


INTERESTING pre-Christmas 
2 by 11 inch self 
into 


Connecticut 


carried a letter-style 


Reporter 


example 
seen in a 


time 


@ A. EDWARD JONES is the new chair 
man of the British Direct Mail Advertis 
ing Association He succeeded Kay 
Murphy. who will be long remembered 
for her appearance at the New York 
DMAA Some of 


porter readers might like to take a look 


convention you Re 


at the new chairman . so here is his 
picture taken at a recent meeting of the 
BDMAA. His business address is: Gee 
& Watson Ltd., 111 Shoe Lane, London 
E. C. 4, England (engravers 
photographers. typesetters) 


artists 
It is always 
a pleasure to read the interesting bul 
letins of the BDMAA 
Taking direct mail very seriously over 
there 


meetings of the 


@ ONE OF THESE DAYS The Reporter 
hopes to have a complete article on the 
value of going after inactive accounts 

. the lost customer. Gordon Morrison 
of Amarillo. Texas made a fine talk on 
the subject at the Milwaukee MASA 


convention. He has promised to give us 


a feature But we would 
like to have other material. 


you readers have figures on the number 


story very soon 
Do any of 
or percentage of lost customers re 
covered from a definite campaign or a 
? Ordo any of you have 
how new business has de 


series of lettrs 
figures on 
veloped from a cultivation of old cus 
For 


convention 


tomers? instance one fellow at a 


recent (cannot reveal de 
tails) told us his accountant had figured 
that 42 of their 
from the recommendations of former 
satisfied customers; while 33 of the 
new business came from the recommen 
dations of influence 
tacted by mail and only 13°. originated 
Some day we 


new business came 


centers of con 
from space advertising. 
should be able to get a 
valuable statistics 


collection of 


@ ANOTHER DEPARTURE 
usual was developed by Helen Valen 
tine, editor-in-chief of Charm magazine 
575 Madison Avenue, New York 22. N. Y. 
for a letter memo about a new depart 


from the 
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ment. A long sheet of paper measuring 
7 by 22 inches was printed and pro 
cessed with what otherwise would have 
been a two or three page letter. The 
long presentation on one strip made an 
impressive appearance. 


eee 


@ VIOLATING THE FORMULAS some- 
times pays out. Julian Moody sent us 
an 81/2 by 16 inch circular which he has 
been using this fall with much success 

for The Barnes, Importers. East 
Aurora, N. Y. The circular is really 
cluttered up. There is a small reproduc 
tion of an inter-office memo from Julian 
to the manager of the Customer Service 
Department at the top of the sheet. 
Alongside is a reproduction of a hand 
written memo from the manager to Jul- 
ian. Underneath all this is a reproduc 
tion of a proof sheet from the magazine 
Flower Grower. showing an advertise 
ment scheduled for the October issue. 
Along both sides of the advertisement 
proof are handwritten marginal notes 
emphasizing important paragraphs in 
the copy and pointing out why it is im 
portant to rush orders for bulbs now 
before the ad appears. Mailing was 
sent to old customers with surprisingly 
good results. Julian will send you a 
copy if you are interested 


@ THE CANADIAN DIRECT MAIL 
LEADERS for 1951 have been an 
nounced. In the Direct Mail Campaigns 
group the following firms were winners 
The Bell Telephone Company of Can 
ada, Montreal; F. H. Deacon & Company 
Toronto: Goodyear Tire & Rubber Com 
pany of Canada Limited. New Toronto 
J. and J. Sutherland. Woodstock, Ontario. 
If you want to obtain list of winners in 
other classifications such as Catalogs 
House Organs. Calendars and Single 
Pieces. write to Lee Trenholm. public 
relations manager of Provincial Paper 
Limited, 388 University Avenue. Toronto 
2. Ontario. Canada. 


eee 


@ TO SAVE TIME in answering routine 
correspondence . Paul Swarm, director 
of the Church Music Foundation, P. O. 
Box 7, Decatur 60. Illinois has a 3 by 1'/2 
inch sticker which he attaches to the 
bottom of the letter he receives. It reads 
We believe this marginal reply speeds 
up our service and provides you with a 
complete record. We sincerely hope you 
agree.” The letters are then answered 
with either hand or typewritten notes in 
the margin. We don't know how Paul 
keeps a record of the inquiry or the cor 
respondence ... but perhaps he uses the 
sticker only when a permanent record is 
not needed. Paul also developed a time- 
saving memo for his insurance agency. 
It's an 8!/. by 11 inch sheet with guide 


“Yes, our printer was right! 
Hammermill Bond does make 
a big ‘difference’!’’ 


t entirely satisfied 
r present letterhead 
} + 


isk your printer about 


mermill Bond. He 


If he recommends 
rmill Bond—as tho 
lo—\ may be sur 
right paper for you 
id for The Working Kit 
ll Bond. It is a 
’ portfolio of practical 


ideas to help you get the most out 
i g 


of the business printing y« 
Mail the coupon now fo 


free kit. 


MMERIG) 
w"son 6 


Yow can obtain business printing on 
Hommermill papers wherever you 
see this shield on a print shop win- 
dow. Let it be your assurance of 
quality printing 


ill Paper Company, !' ad, Erie 6, Pennsylvanis 
1 Please send me FREE The Working Kit of Hammermill 


| Banat = | Name 


1 


Ay Position — 
Please attach to, or write on, your business letterhead.) 


Sele) 2°) Mel. i me Feast ee 8 1T 1S HAMMERMILL'S WORD OF HONOR TO THE PUBLIC 





How a 
Change of Clothes 
Turned Defeat 


Into Victory... 
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ANALYSIS OF A MESS 


by Henry Hoke 


Please Understand: This reporter likes the Post Ofhce Department. 


Has spent his entire business life working with ofhcials or employees 


of it. But we cannot keep quiet when we see the Post Office befuddled 
and burdened down with a disjointed, unscientific, undemocratic set 
of rates, rules and regulations. If you or your attorney want to read the 
new “Act to readjust postal rates” send a dime to Supt. of Documents, 
U. S. Government Printing Office, Washington 25, D. C. and ask for 
copy of Public Law 233—82nd Congress, Chapter 631—Ist Session, 
S. 1046, with title in quotes above. Read it and weep. Ben Franklin, 


founder of our postal system, is probably weeping in heaven. 
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LAST MINUTE SUPPLEMENT Just we were ready to go to 
I Iter | ; d by Ww friends that our postal analysis was 


\ 


of a letter written November 


}\ i ‘ 
orge Dugdale. George 1s major 
Towson 4, Maryland. When he gets 

Hy with biting sarcasm. We found 


vy. Perhaps you'd 


postmaster. 
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_- AIR MAIL 


Specialists in adnan 


——— MERCHANDISE 
POSTAGE SAVER 
— OFFICE SYSTEMS 
an ———+ PACKING LIST 


Outstanding Service—— ‘tt. ome ors 


COIN 


THE HOUSE OF ENVELOPES ... AND ENVELOPE IDEAS! 


Wf you'd like to receive our brisk little publication “THE 
POSTMARK you hove only to request it. Please use 
the coupon below 


ARDOEN CiTy 
Envescore Co. 


3001 N. ROCKWELL ST. 


Garden City Envelope Co, 3001 N. Rockwell CHICAGO 18, ILLINOIS 
Chicago 18, It! Phone COrnelie 7-3600 


Please put my nome on “THE POSTMARK" mail 
ing list 


I 
My Name 
Company 


Address 


usiness in ’52? 





Then let us improve your direct mail Let us go 
over your letters, brochures, circulars, catalogs and Some Concerns We 
whip them in shape to do a hard-hitting selling job Hove Served 


We 


Manufacturer Banker 


Retailer Publisher | Some Products We 
Dealer Mail Order Operator Have Helped to Sell 


Chase and Richardson, Inc. can show you 


how to get more business in 1952 





it Won't Cost You a Cent to Find Out 








Chase & Richardson, Inc. 9 East 45th St, N.Y. 17, NY 








CACTUS PLANTS BY 
MAIL... 


CASE HISTORY OF A SUCCESSFUL VENTURE 








Charles Fitzpatrick . . . 


REPORTER'S NOTE: Who 


But 
REPORTER is prow 


about 


dozen more 
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MINIATURE 
CACTUS 
GARDEN 


>» 7-™»- 


e 


oy, 


A BIT OF ENCHANTING 
MEXICO...im your very own 
home/ Your friends will 
envy you these MA DIFFERENT, 
exotic, healthy CACTUS PLANTS. 
All plants blooming size... 
two or more years old. Many 
from Mexico. All for only 
$1 Satisfaction Guaranteed 


AUNT PAT 
ROUTE 3, EDINBURG, TEXAS 
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SAVINGS SEER! 


“| See GREATER READERSHIP 
through SPARKLING OFFSET RESULTS 


FOR YOU 


with 


REMINGTON RAND 
PLASTIPLATES” 


Make the PLASTIPLATE Press Test 
| tort ASTIPLATES 


\ 


Folders describing 
PLASTIPLATES and 
PLASTIPHOTER 

yours for the asking 


Remington. Bland 


Remington Rand Business Machines and Supplies Division 
Room 2369, 315 Fourth Avenue, New York 10, New York 


Nome 
Company 
Address 


THE REPORTER 





SOLVING MAILING 
PROBLEMS 


by E. W. Husen 


steel WOrTRKS 


astened to 


Work 


tne noisten 





REPORTER'S NOTE: When increased postage 
rates seemed a certainty. this reporter started 
planning on a series of articles which would 
show all of you how to “beat the squeeze” 
of higher costs In nearly every business 
office there is a tremendous waste of time 
and money in the neglected mailing opera 
tion the last minute rush before closing 
time. Untrained employees. Improper equip 
ment. We asked our old friend Ed Husen to 
start the ball rolling Ed is an old-timer 
in the direct mail production business. Oper 
ates E. W. Husen Company. 3408 Woodward 
Avenue. Detroit 1. Michigan He tormerly 
edited The Post. official publication of the 
Mail Advertising Service Association Most 
recently. he authored five technical manuals 
on different phases of lettershop work for 
the MASA (distribution limited to members) 

Ed's advice here may seem simple and 
fundamental. but that is exactly what i 
is intended to be You can apply his sug 
gestions to your own problems We'll have 
additional! similar material during the months 
ahead 




















Ory Ohés 


Pres cription 
in YOUR 


Duplicating AS yy 
eZ 


Department | 
’ = 





a 


ee Your Dealer Today or write 
EVANS SPECIALTY CO., INC 
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S COLLATORS 
h New Yor 


It collates a set of pages 
every five seconds under the 
usual work conditions Ina 
space 15'2 inches square on any 

desk or table top. And it is port 
able 
Like the larger floor type Thomas 
Collators it provides a constant visible 
check on the accuracy of the work 
The coupon below will bring you specifica 


tions and full information on this new 
Table-Top Thomas Collotor 


ate 


Fins FLAS ba | Later 


development 


SPECIALISTS IN PAPER GATHERING 














Does Anybody 
HATE Gravy? 


| } 


\ 


D-R SPECIAL LIST BUREAU 


DIVISION of DICKIE-RAYMOND 
521 Fitth Avenue, New York 17 
80 Brood Steet, Boston 10 
mal Council of Mailing 

List Brokers 








FAST 
AUTOMATIC 


ELECTRIC STAPLING 


Staples instantaneously 
—automatically—as you insert 
the papers. Leaves both hands 
free for work! 


Do as thousands are doing . . . 
“Staple it the modern 


Stoplex 


way 




















SAVE TIME 
AND MONEY! 
TIE BUNDLES 
AND PACKAGES 
THE EASY WAY 
WITH THE FAMOUS 

SAXMAYER 

NO. 6 TYING 

MACHINE! 


Latest addition to the SAXMAYER 
line is this highly efficient general 
purpose machine especially Buited 
for tying such things as mail in 
direct mail departments. Using 
either twine or tape, it ties all 
shapes and sizes of packages up 
to 6 inches high. Attractively 
finished in enamel with white 
porcelain top. Legs furnished at 
slight additional cost. 

Whatever your tying problem 
there's a SAXMAYER to meet 
your requirements. Write for il 
lustrated folder describing 20 
standard SAXMAYER Models 
serving over 100 different in 
dustries 


DEPT. A 


NATIONAL 


BUNDLE TYER COMPANY 


Blissfield, 
Michigan 
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‘YOU CAN’T BELIEVE 
WHAT YOU SEE”’ 


by Jack Tillotson 


WORK 


eT 





Jack Tillotson 


REPORTER'S NOTE: Here is another good 
talk given at the Milwaukee DMAA Conven 
tion. Plenty of ideas in it for everyone 

whether you are in ‘mail order’ or just plain 
direct mail work This is more of a “bull 
session’ than a speech Jack Tillotson is the 
guiding hand of Modern Handcraft. 2401 
Burlington St.. North Kansas City 16. Missouri 
You should save this article to refer to 


frequently 
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MORE for YOU! 
In '52! | 


| EXTRA PROFITS 


| 


| Register EXCLUSIVELY 


MOSELY 
Selective 
LIST 
Service 


MOSELY SENDS THE CHECKS! 








SALES LETTERS 


us appea 


“Chat Fellow Kott” 
ans P. Bott, Jr, 64 E. Jackson ee 











Avoressin 


ENVELOPES—-CARDS—LABELS 
MASTERS—FILL IN 
Archer Business Service 
5054'») Archer Ave 
Chicago 32, I'l Bishop 7.1373 
a = 


MAILING 


Lists 
FOR 
SUCCESSFUL CAMPAIGNS 


INDUSTRIAL LIST BUREAU 
45 Astor Place, New York 3, N. ¥ 
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Y-O-U-R SALES LETTERS? 


Are you satisfied with YOURS? 


MANY YEAR 


| 
: 


| tetters CAN Delp '¥ Kindly write 
JAMES HENDERSON, Sherwood, Ohio THE REPORTER OF DIRECT MAIL ADVERTISING 
Esta ‘ 





For the man 
at the jogger button. _ profit 


jriver s sea 


tT) eaftal 
| iy 


s Hart pre 


r . * 
ARRIS-SEYBOLD COMPANY 
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ART WORK 
4 











By AIR MAIL RAYMOND LUFKIN! !¢ WEST CLINTON AVE 


TENAFLY, NEW JERSEY 














NCE 1872 





AVERS S! 


PHOTOENGR 





460 W. 34th ST., N. Y. C. 
LONGACRE 4-2640 
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The 

Envelope 
that saved 
both cash 
and lipstick! 


MUCH ADO 
ABOUT A COMMA 


When a large department store traced the 
serious loss of small coins from cashiers’ 
envelopes to a failure to seal the envelopes 
securely, they found the reason: the girls 
were skimping on moisture to save thei 
lipstick! The store’s envelope supplier sug 
gested open-end Self-Seal® env lopes, which 
require no licking the lipstick stayed on 
and the cash stayed in! 

It pays to use the RIGHT enve lope. And 
the new U.S.E. “Handbook of Envelope 
Products and Purposes” makes it easy for you 
to find just the right envelope for every job 


Available now, through your printer r 


This 144-page, pocket- 
paper or envelope merchant. Ask him t 


size Handbook — prac- 
tically an encyclopedia an secure a copy for you EAE 
of envelope usage—is Js, 
full of just such profit « : 

opportunities as the lS UNITED STATES ENVELOPE CO. 
one mentioned above. al 





14 Divisions from Coast to Coast 


SPRINGFIELD 2, MASSACHUSETTS 


DECEMBER 19 





AN AGENCY MAN 
LOOKS 
AT DIRECT MAIL 


by Jerome B. Gray 





Jerome B. Gray .. . 


REPORTER'S NOTE: Jerry Gray is senior 
partner of Gray & Rogers. 12 South 12th St 
Philadelphia 7. Pa He was the featured 
speaker at the November l4th meeting of 
the Philadelp Direct Mail Club. The en 
ire talk was good but we are giving you 
here the highlight of three sections of 


Ideas which should make all of you think 
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ENVELABELS 


SPEED UP HANDLING 


OF PARCEL POST AND EXPRESS SHIPMENTS 


Just enclose invoice in ENVELABEL 

and seal flap then stick 

ENVELABEL to carton. 
ENVELABEL 


SAVE $30 PER M on POSTAGE 


Invoice goes postage free 
No postage required on ENVELABEL. 


instead of these 


ENVELOPE AND 3¢ STAMP SAVE TIME 


—— 4 





No need to address either 

ENVELABEL or parcel. Name and 
og address on invoice show 

PACKAGE AGE through window and serve as 

address for both. 


ADDRESSING THE LABEL Sead for Samples 


CURTIS 1000 INC. 


Plants at 
630 Pay 3206 Polk Ave 


380 Capit Ave 10°O University Ave 263 ayne Ave 355 Marietta St.. N.W ¥ 
HARTFORD, CONN. ST. PAUL, MINN. CLEVELAND, OHIO ATLANTA, GA HOUSTON, TEX 


ro 




















Well, I’m just 
about all 
“broke-up”’ 


over this Short 
Note which appeared in 
the October Reporter. 


put it sure di 
matt order seller 

the country 
the name So 

only 1.000.000 teft 
azine advertising it’ 


mbossed on speedaumat 


DAVID GROSS ASSOCIATES 


818 Howard Avenue LOngacre 4-2340 Brooklyn 12, New York 











“BEST BUY” HOUSE 
ORGAN OFFERS BIG 
POTENTIAL FOR ‘52 





POSTAL CARDS PAY! 
POSTAL ¢ RD 
ORGANS 

as ened will, 
ORVILLE E. REED 
Howell, Michigan 


w 





< 





Industrial List Bureau 
45 Astor Place, New York 3, N.Y 


FOR MORE SALES 
THROUGH THE MAILS 
Use SAWDON ORDER-VELOPES 
ond COMBINE-FORMS 
These Combination Order Forms 
ind Return Envelopes Will 
Increase Your Mail Orders 


Write for Specimens Used by 
Leading Mail Order Companies 
THE SAWDON COMPANY, INC. 


484 Lexington Ave. New York 17, N.Y 





Y-O-U-R SALES LETTERS? 
Are you satisfied with yours? : 
f e uo Ne y 


ease write 

Sa sies-te te 
WANY YEARS 

vice e 


etter elp Y-0 Kindly write 


E JAMES HENDERSON, Sherwood, Ohio | 








- TURN PAGE AND HOLD UP TO THE LIGHT - 


NoiIDi20zzn InmulD A0diA0 


WOOO 3M9DUI WOOO 1 Yriesiving 


sevomml[A i800 


",biswioad" sid s ets ew anids yidado1q woY 
tdgil edt of qu tettel aids gatbhiod yd yilavstoa 
gotatinevbs boos at qete te1tt edt gnivorg eta voy 
emolinetta yaintay - euplinadoes 





et tait) nottnetta woy evai ew sais won baa 
a tt toe1tbh ew yam (au dtiw [[tte et'voy eqod ow 
ot dtod - ati tnasrogmt yrev s ot tedswit elssil 
eau oF bra voy 


[lam ytte1qg s ell apes tdgim sevb InmlaA 
ylfese ed aso yeds stadt [Lemp o8 ,tost at - 198e¢tam 
-vodt to seub.edt ylevitoelloo sud .bedoolirevo 
ed cao bltow efit r08evo [fe tnopls coye10 to ebnas 
toruile bovos s gatblind at 1otoet gtd ysdgim » 
tesiw teut e'sait bas - ytlereviaU woy 102 met307q 
igntob ets yeds 


yitwene1 yd won "biswiot" geste sid s eist 02 

woy gatbnes evaistaoo [l'ew medT .gidetedaea woy 

-nlt ot 10vo Mitel t2d elfstil » evad bas MODGHO GIO 

gvoda woH .selsivistos inouls tnasnroqmt 1tendto eone 
tsi 


.Vietgent2 
. ) 

>» ae ssday 
mostehaA .g 1¢6tee] 
totoe1id tnomlA 


Nosal adi no dnogesD 





v 
We like the letter used by Lester Anderson to collect dues for te University of Oregon 

Alumni Association of Eugene, Oregon. Original processed on 5! x 8'2” primrose tinted 

bond. Recipient had to hold letter before a mirror, or turn page “end hold up to the light 

m order to read copy. An adaptable idea 
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SHOCKING ... 


DECEMBER 


THE PERSONAL 
TOUCH 


TO THE BUYER of LETTERHEADS 


If you will mail us a copy of your present letterhead, we will send 
you 


P ih A firm quotation on your next supply of letterheads 
2. A portfolio of samples from our “Library of Famous Letterheads 


3. Before-and-After” examples of modern letterhead design 


PEERLESS LITHOGRAPHING COMPANY 


4305 Diversey Ave Dept. 411 Chicago 39, Ill 








1,000,000 PIECES PER WEEK that's our present 
addressing and mailing capacity Because of our 
unique location, mass mailers can buy our exceptionally 
fast and ficxible service at very low cost. Currently 
processing for mailers as far from Knoxville as San 
Francisco at substantial savings. Since the George R 
Bryant Co. Inc. has acquired exclusive ownership of all 
our mail order lists, our 8 year old business ts now 
devoted entirely to the addressing and mailing end of 
direct mail. So contact Bryant Offices in either New 
York, Chicago or Los Angeles for the lists. Write us 
for addressing and mailing quotations 


‘Dan’ Shone:- ALLIED AGENCIES 


1202 Bernard Street KNOXVILLE, TENN. Phone 4.3116 








Dig Out Your 
Carbons 


by L. G. Holland 





REPORTER'S NOTE: Other articles by Leonard 
H and hav appeared in The Reporter. This 


should be a MUST for those of you who dea 


>rrespondence Leonard G 


EXAMINATION tices at S68 Filth Ave. New York I. N. ¥. 


1lway ound in his advice 








em hove tom “Trier Fal". him. | HOW NOT 
TO WRITE A LETTER 


THE REPORTER OF DIRECT MAIL ADVERTISING 





DECEMBER 1951 





What Aloud 1952?... 


| 
| 


T New 


BOOKBUYERS LISTS, INC., 363 BROADWAY, NEW YORK 13, N.Y. - WORTH 4-587] 


REPORT ON A 
SIMPLE CAMPAIGN 


\ 


A TEAR DROP LETTER 


\ S t I 





TOPS 
IN LIST HANDLING 


WORST LETTERS 


OF THE YEAR 
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BEST LETTER 
OF THE YEAR 


A GOOD THANK YOU 





Y-O-U-R SALES LETTERS? 
ave you satisfied with YOURS? . 
If e NO 


ease writ € me immediately Id 
sme Contemn tettie 

hraseology 

all ze 
. vice These 
Lett CAN he 0-4 i rite 
JAMES errno Sarwees, Ohio 


e 

















HOW TO THINK 


ABOUT DIRECT MAIL 


Now available ... in 52 pages, 6x 9 booklet form . . . reprints of the complete 
outline for a direct mail training program which appeared in October 1951 
issue of The Reporter. 
wy $1.00 for individual copies; 25 discount for bulk lots of from 25 to 250 
1/3 discount on lots from 250 to 500; 50°, off above 500. Back cover 
bI ank for imprints of producers who want to distribute booklets to customers. 
This outline for direct mail thinking has won the approval of hundreds of 
educators, sales and advertising managers and creators of direct mcil. 


THE REPORTER of Direct Mail Advertising 
53 Hilton Avenue Garden City, N. Y 

















CLASSIFIED ADVERTISING 








ADDRESSING TRADE MAILING LIST CARDS 
M. Victor—Addressing for the Trade - , “ 


STerling 9-8003 








ADVERTISING AGENCIES OFFSET CUTOUTS 


"BUY. RENT OR EXCHANGE mig Et ny ge 
PENNY POST CARD USERS 





~ ADDRESSING | 


MAILING LISTS SPECIAL BARGAIN 





) 
THIS CAN'T BE TRUE ® 


SAVER & WALLINGFORD 
147 WEST BWAY. N.Y.C. WO.4-0520 








MAILING 


LisTsS 


OF GUARANTEED ACCURACY 


INDUSTRIAL LIST BUREAL 
45 Astor Place, New York 3, N. Y. 
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DIRECT MAIL DIRECTORY 


LISTINGS ONE LINE PER ISSUE, $10.00 PER YEAR 


ADDRESSING 


ADDRESSING TRADE MAILING LIsTsS—Brokers 


ADVERTISING AGENCY 


e ‘ 4 ' ¥ 16 


ADVERTISING AGENCY PRESONNEL DIRECTORY 


ADVERTISING ART 


AL TOMATIC TYPEWRITERS 


MAILING LISTS—Compilers & Owners 
AC TOMATIC TYPEWRITING 


COLLATING MACHINE 


COPYWRITER (Pree Lance 


DIRECT MAIL AGENCIES 


MATCHED ®TATIONERY 
nh & 


MESSENGER SERVICE 


VETERED MAIL FQUIPMENT 


PIKECT MALL BOQUIPMENT MICKOPILMING 


ELLIOTT STENCIL CUTTING 
MELTIGR APH SUPPLibs 
PEXSVELOPES 
OFFSET PRINTING 


PAPER MANCEACTURERS 


PHOTO ENGRAVERS 
est ‘th 


PHOTOGKAPHS 


; PLATES & STENCILS 
ENVELOPE SPECIALTIES 
. - & 


PRINTERS & LITHOGKAPHERS 


HOUSE ORGANS 


IMPRINTERS SALES LITERATURE 

LABEL PASTERS ‘ 
g PRINTING FOQUIPMENT 

LABELS 


LETTER GADGETS STAPLING MACHINE 
STENCIL CUTTING & ADDRESSING 


LETTERUE ADS 
SYNDICATED Hotst MAGAZINES 


MATL ADDRESSING STICKERS 
a TYERS 


MAIL ADVERTISING SERVICES (Lettershops 


4 


TYPE FACES 


TYPEWRITERS 


VITAMINS AND MINERALS 
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SHORT NOTES 
DEPARTMENT 


lines. Company name at top and this 
printed explanation “Memorandum 
(handwritten to insure more prompt serv 
ice). Some people may think it un 
dignified not to use typewritten letters 
in all cases ... but handwritten memos 
(if they can be read) are appreciated 
by most recipients. Shows personal care 
and attention. 


@ THE SQUARE SPAN IDEA seems to 
be attracting a lot of attention lately 
The Reporter has received numerous 
requests for more information from var 
ious research organizations. All we 
could give them were clips from back 
ssues where we described the sug 
gested system of writing letters or setting 
type in blocks of copy rather than in 
long lines. Some experimenters claim 
that such composition is easier to read 
Please 

get in touch 
with us. 


If any have 
of our toyed 
readers with idea 


@ THE POST OFFICE DEPARTMENT is 
trying to get employees in all post offices 
to handle undeliverable third class mat 
ter more speedily and in the proper 
manner. The Postal Bulletin of Novem 
ber 6 emphasizes the importance of re 
turning undeliverable matter with proper 
notations when Form 3547 is used. All 
third class mailers should remember 
that if you want to be sure to have all 
undeliverable pieces returned to you 
place “return postage guaranteed” un 
der your corner card in upper left corner 


@ A PRE-WAR GERMAN banknote for 
100,000 marks was attached to a form 
letter used by the Newman Realty. 1627 
East 18 Street. Brooklyn 29. N. Y. Ex 
planation was that this note was once 
worth $23.800 but inflation dropped its 
value. Sales pitch Put your money 
into a home that will go up in price as 
fast as the value of money goes down 


ee 


@ BIFOCUL WEARERS who have rrou 
ble reading numerals on wall calendars 
ought to be interested in getting a cur 
rent copy of the calendar used year 
alter year by the Frederick Post Com 
pany. 3650 Avondale Avenue. Chicago 
18. Illinois. It is different from most 
calendars in that 52 pages are spiral 
bound to the main picture. Three months 
are visible on each of the 52 sheets but 


the dates for each week are printed in 
big giant characters across the bottom 
of the sheet ... big enough to be read 
across any large office. Although cal 
endar is produced for engineering trade. 
the Post Company receives thousands 
of requests from other people. You can 
get a copy of the calendar by writing 
to Michael Mannion (Advertising). 5 
South Wabash Avenue. Chicago 3, II- 
linois. Incidentally. our old friend Frank: 
Fetherston, former advertising manager 
of the Post Company. has just an 
nounced that he has moved to Grimm 
& Craigle. Chicago agency. as account 
executive 


eee 


@ THERE WILL BE closer cooperation in 
the future between the Mail Advertising 
Service Association (representing direct 
mail advertising producers) and the 
Direct Mail Advertising Association (rep 
resenting mail users). Both organiza- 
tions have appointed members to a joint 
committee which will work in unison 
to promote such projects as direct mail 
advertising days at advertising clubs; 
inclusion of advertising courses in col 
lege curriculums; and research in direct 
mail advertising. Such a cooperative 
venture has been needed for a long time. 


@ AN OLD-TIMER in the direct mail 
feld died suddenly in Allentown, Penn 
sylvania on November 7. It was a shock 
to many of us who were with him at 
the Milwaukee convention. Clarence E. 
Musselman was respected by everyone 
connected with direct mail. He was 
head of the Paramount Business Service 
in Allentown ... and served in many 
responsible positions in the Mail Adver 
tising Service Association—on the board 
of directors. as national treasurer. and 
as chairman of important committees. 
His enthusiasm will be missed. 


eee 


@ AN EDITORIAL in the St. Petersburg 
(Florida) Independent on October 30. 
takes the National Office Management 
Association over the coals for the “new 
idea” of eliminating formal salutations 
from business letters. Don't know why 
it took the Independent so long to get 
around to the subject since NOMA 
adopted “dearless” letters five or six 
years ago. But the Independent thinks 
that “in these days of tough talk and 
the curt reply. more courtesy. not less, 
is demanded.” “Dearless” letters can be 
more friendly and more courteous than 
dear” letters. We will send the editor 
of the Independent our instruction sheet. 


@ IMPORTANT! Please keep on send 
ing to The Reporter all examples you 
may receive in the mail of those phony 


invoices from directory publishers with 
a tip-on of your listing in another di 
rectory. The Post Office has been crack- 
ing down. Several fraud orders have 
been issued. In one instance there was 
simply a stipulation that the publisher 
agreed to stop the “clip-‘em and paste- 
‘em” method. We cre still interested in 
getting specimens because we want to 
uncover all cases where new firms spring 
up. All of you who are interested in 
keeping the mails clean should notify 
your accounting department to examine 
carefully all printed forms which appear 
to be bills for a listing in a directory. 


@ DIRECT MAIL VOLUME used by 
American business during first ten 
months of 1951 was $878.754.746 (by 
DMAA Committee estimates). This rep 
resents a gain of more than 14!/2°/, over 
the corresponding figure of 1950. For 
October 1951. the dollar volume was 
$102.049,.878—a gain of 19°, over Octo- 
ber 1950. With two months yet to be 
computed, direct mail is sure to have 
its first billion dollar year. 


@ DISTRESSING .. . the news of the 
death of George Welp on November 239. 
George was known to almost everyone 
in the graphic arts field . . . as adver 
tising manager of the Printing Ink Divi- 
sion of Interchemical Corporation 

as a poised and effective speaker . . . 
as a friendly counselor and worker for 
betterment. This reporter enjoyed many 
happy hours working with him in Wash 
ington and New York on the wartime 
Graphic Arts Victory Corimittee. 


@ A RED-HEADED GIRL came into this 
troubled world on Saturday. November 
24... just as this grandfather was put- 
ting the finishing touches to the Decem 
ber Reporter. Joyce makes the seventh 
grandchild daughter of Jack and 
June Hoke of 3904 Parsons Road, Chevy 
Chase 15, Maryland. Score now stands: 
four boys (all boisterous), three girls 
(all beautiful). Isn't it about time for 
a moratorium, armistice, or something? 
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@ ANOTHER YEAR is coming to a close. 
Twelve more issues of The Reporter have 
been “put to bed.” It has been a good 
year. More subscribers, more adver- 
tisers than ever before. So we thank 
all of you for your support, encourage 
ment ... and mostly for your friendly. 
helpful letters. We have lots of plans 
cooking” for a better and even more 
helpful magazine in 1952. The Reporter 
staff wishes every one of you a Merry 
Holiday Season . . . and as Prosperous 
and Healthy a New Year as now-normal 
world jitters will allow. 


THE REPORTER OF DIRECT MAIL ADVERTISING 
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Tell it to Kimberly-Clark 


An idea exchange service for 
advertisers and buyers of printing 


The ad that actually smelled good ! 


Don't forget the “back room boys’ 


at Christmas! 


Folder provides double service Do you have an item of interest ? 
Mf , ides es a Tell it to Kimberly Clark! 
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Kimberly-Clark Corporation ccs. wsconsn 


Quality Machine-Coated Printing Papers 


Hifect* Enamel Lithofect* Offset Enamel Trufect* Multifect* 





EASY ON THE PRESS...EASY ON THE EYES 
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IN RNATIONAL 


TICONDEROGA TEXT 


When you need a match, specify Ticonderoga Text 

. match envelopes and coverweight in 7 watermarked 

colors plus cream and Brite White, laid or wove, plain or 
deckle-edged. You'll get truly distinctive appearance in 
brochures, book jackets, programs, menus, announcements, 
etc at surprisingly low cost. Versatile Ticonderoga 
Text is easy on any press... offset, letterpress or gravure, 


International Paper Company, New York 17, N. Y. 
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INTERNATIONAL PAPERS 


fer printing and converting 





